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Course Description:

This course will examine the emergence and historical impact of consumer cultures in the modern world, from the mid nineteenth century through the present.  Focusing mainly on the cases of France, the United States and Japan, it will trace the broad shift from elite luxury consumption to popular, and eventually global consumer culture over this period.  Individual classes will focus on the emergence of new retailing practices and spaces of consumption, changing attitudes toward shopping and spending, the construction of modern social identities of class, gender, generation and race through consumption, and political struggles over consumption.  Our approach to these issues will be an interdisciplinary one, involving analysis of a great variety of both written and visual historical materials.  The main aim of the course is to understand how consumption of material goods has come to be so central a part of our world and our individual lives. 

Course Objectives


After taking the course, students should be able to

· identify and understand the main historical stages of development in the 
emergence of modern consumer culture  

· interpret a variety of original historical evidence and use that evidence as 
the basis for historical explanation in class and in papers 


· reflect critically and historically upon their own participation in the 
modern consumer economy and society

· demonstrate clear improvement in written work

Course Materials:

The following are the required books for the course. They are available at the campus bookstore, and should be acquired as soon as possible.  Additional readings will be either distributed as handouts in class or put on reserve at O’Leary Library.  Visual resources for the class will be housed on the course website.
Anne Allison, Millenial Monsters: Japanese Toys and the Global Imagination (Berkeley: 
University of California Press, 2006)
Lizabeth Cohen, A Consumer’s Republic: The Politics of Mass Consumption in Postwar 
America (New York: Knopf, 2003)
Kathy Peiss, Cheap Amusements: Working Women and Leisure in Turn-of-the-Century
New York (Philadelphia: Temple University Press, 1986)

William Leach, Land of Desire: Merchants, Power and the Rise of a New American 
Culture (New York: Vintage, 1994)
Michael Miller, The Bon Marché: Bourgeois Culture and the Department Store, 1869-
1920 (Princeton:  Princeton University Press, 1994)
Course Website


The course website is at http://continuinged.uml.edu/online

The website employs the Blackboard Vista course management software, and it is an essential component of the course.  All of the essential assignments, images and individual class outlines will be posted there.  You should go to the web address as soon as possible, bookmark it, confirm your registration to obtain a user name and password, and log on.   

*See the handout “Blackboard Vista Access Information” for instructions on logging in.


Please contact me if you are having any difficulties whatsoever in accessing or using the course website.   
Course Requirements:


Unit Essays and Shorter Written Work (80%)


These will correspond to each of the three main units/periods we will be 
covering in the course, and will require that you synthesize 
multiple forms of historical evidence, as well as information from 
reading, lecture/class discussion and the course website.


I will provide the assignments at the very beginning of each unit, in order 
that you may use them to guide your note taking and begin 
thinking out your essay well in advance


*Please note:  Late written work cannot be accepted unless arrangements are 


made with me in advance of the due date.  Written work should also be 


submitted directly to me in hard copy
 format.  The penalty for lateness is 


one-half letter grade per day.  Let me know as soon as possible if you 


anticipate difficulties in handing in an assignment in time.  


Class participation (20%)


As serious and probing consideration of course materials will be essential to the success of the class, students are expected to participate actively in the discussion.  The formal part of that participation will consist of individual students taking responsibility for being the “principal discussant” during two classes of their choosing at some point over the course of the semester.  This will be combined with a grade for daily participation, to produce an overall class discussion grade.  
Involvement in online discussion forums connected to the films and papers may be counted as formal participation as well.  Lateness and/or incomplete preparation for the discussion will lower the participation grade, as will any more than three absences.  

Course Outline:

1/25
Course introduction

1/27
Relating to Material Goods: Analytical and Personal Reflections


Colin Campbell, “Consuming Goods and the Good of Consuming”, 



handout





Steven Waldman, “The Tyranny of Choice”, handout


*paragraph due

 

Unit One:  Consumption in the High Industrial Age, 1850-1900
2/1
A Modern Temple of Material Progress:  The Crystal Palace Exhibition of 1851



view file, “Crystal Palace Exhibition” on course website

2/3
Class, Gender and Consumption in the Nineteenth Century


Whitney Walton “Constructing the Bourgeoisie through Consumption”, 



and “To Triumph before Feminine Taste”, handout

2/8
The Parisian Department Store and the New Business of Retailing


Michael Miller, The Bon Marché, 1-74
2/10
Inside the Department Store:  A Ladies’ Paradise?



Emile Zola, Ladies’ Paradise, chapter 4, handout


Theresa McBride, “A Woman’s World: Department Stores and the 




Evolution of Women’s Employment, 1870-1920”, handout



*worksheet due (available on course website)
2/15
Paris, City of Consumer Spectacle



Michael Miller, The Bon Marché, 165-240
2/17
Impressionism:  The Painting of Modern Life


view image file “Impressionism” on course website

2/22     The Coming of American Consumer Capitalism


William Leach, Land of Desire, 3-38; 91-150


*Unit One paper due

Unit Two:  The Rise of “Mass” Consumption, 1900-1945
2/24 
Working-Class Leisure and Consumption at the Turn of the Century


Kathy Peiss, Cheap Amusements: Working Women and Leisure in


Turn-of-the-Century New York, 3-114

3/1
Popular Amusement, from the Nickelodeon to Coney Island




Kathy Peiss, Cheap Amusements: Working Women and Leisure in Turn



of-the-Century New York, 115-138



John Kasson, Amusing the Million: Coney Island at the Turn of the 



Century, on reserve at O’Leary Library
3/3
Advertising and the “Dream Culture” of American Capitalism
Leach, Land of Desire, 263-348
view image file “1920’s Advertisements” on course website

*worksheet due
3/8
 Consumer Culture and “Americanization” in France 



Ellen Furlough, “Selling the American Way in Interwar France”, handout



Adam Stanley, “Hearth, Home and the Steering Wheel: Gender and 



Modernity in France after the Great War”, handout
3/10
Redefining Gender Roles through Consumption:  The New Woman of the 1920’s



Barbara Sato, “The Modern Girl as a Representation of Consumer 




Culture”, from the New Japanese Woman: Modernity, Media and 



Women in Interwar Japan, handout



view file “The New Woman of the 1920’s”, course website

*Spring Break
3/22
At the Movies:  Gender, Class and Mass Culture



Kathy Peiss, Cheap Amusements: Working Women and Leisure in Turn



of-the-Century New York, 139-162


*in-class showing of film, “It” (1927), dir. by Clarence Badger
3/24
Discussion of “It”

3/29
Capitalist Crisis and the Politics of Consumption in the 1930’s



Cohen, A Consumer’s Republic, 18-61



Shelley Baranowski, “Strength Through Joy: Tourism and National 



Integration in the Third Reich”, handout
III.  The Globalization of Consumer Society, 1945-Present
3/31
 The Post-War American “Consumers’ Republic”



Cohen, A Consumers’ Republic, 111-191

4/5 
New Sites of Postwar Consumption:  Suburbia, the Automobile and the Modern 



Consumer Home



Cohen, A Consumers’ Republic, 194-256


*Unit Two Paper Due
4/7
The New Retailing:  Shopping Malls and Discount Stores



Cohen, A Consumers’ Republic, 257-289

4/12
From Godzilla to the Bright Life:  Japanese Recovery and Consumer Revolution



Barak Kushner, “Gojira as Japan’s First Postwar Media Event”, handout



Simon Partner, “Creating the ‘Bright Life’”, handout

4/14
 France’s “American Temptation”



Richard Kuisel, “The American Temptation” from Seducing the French: 



The Dilemma of Americanization, handout



view film, “Breathless” (1959), dir. by Jean-Luc Godard, at 




http://video.google.com/videoplay?docid=154265816642125228# 



*worksheet due
4/19
New Consumer Cultures of Childhood and Youth



Cohen, Consumers’ Republic, 292-344



Stephen Kline, “Toys, Socialization and the Commodification of Play”, 



handout

4/21
The Globalization of Japanese Youth Culture



Anne Allison, Millenial Monsters
4/26
The Globalization of Japanese Youth Culture



Anne Allison, Millenial Monsters
4/28
Friday Class Schedule. No Class
5/3
The Global Circuitry of Contemporary Consumption



view “Walmart: The High Cost of Low Prices” at 





       http://video.google.com/videoplay?docid=3836296181471292925#


“In China, Cultivating the Urge to Splurge”, handout

5/5
Rethinking and Remaking Consumer Culture: 21st Century Alternatives 

*Unit Three paper due
